
FASHION LOOK BOOK 



Create Something Remarkable  
 

At SaleCycle we believe that truly remarkable remarketing starts with great design.  
 

Whether adding an element of urgency with an alluring on-site remarketing message, or 
tempting people back to complete their purchase with a beautiful remarketing email - 

remarketing should feel like a natural part of your customer's buying journey.  
 

This look book celebrates some of the best examples in remarketing design from the 
world’s most inspiring brands, all of whom embrace the importance that design and 

messaging has in making their customers lives easier. 
 

Your remarkable remarketing journey starts here… 

#LoveWhatYouDo 





TOMMY HILFIGER: ON-SITE REMARKETING 



TOMMY HILFIGER: EMAIL REMARKETING 



BALLY: ON-SITE REMARKETING 



BALLY: EMAIL REMARKETING 



MANGO: EMAIL REMARKETING 



MANGO: INTERNATIONAL EMAILS 



LEVIS: EMAIL REMARKETING 



LEVIS: 2ND CYCLE EMAIL 



DOCKERS: EMAIL REMARKETING 



DOCKERS: INTERNATIONAL EMAILS 



RALPH LAUREN: EMAIL REMARKETING 



RALPH LAUREN: INTERNATIONAL EMAILS 



REISS: EMAIL REMARKETING 



REISS: GENDER SEGMENTATION 



DKNY: EMAIL REMARKETING 



DKNY: SEASONAL CREATIVES 



FRENCH CONNECTION: EMAIL REMARKETING 



FRENCH CONNECTION: 2ND CYCLE EMAIL 



TOPSHOP: EMAIL REMARKETING 



TOPSHOP: 2ND CYCLE EMAIL 



SAINT LAURENT: EMAIL REMARKETING 



SAINT LAURENT: INTERNATIONAL EMAILS 



FOREVER 21: EMAIL REMARKETING 



FOREVER 21: GENDER SEGMENTATION 



www.SaleCycle.com/LookBook 

*Cover photos by https://www.flickr.com/photos/51528537@N08/ & https://www.flickr.com/photos/thomasleuthard/ 


