
RETAIL LOOK BOOK 



Create Something Remarkable  
 

At SaleCycle we believe that truly remarkable remarketing starts with great design.  
 

Whether adding an element of urgency with an alluring on-site remarketing message, or 
tempting people back to complete their purchase with a beautiful remarketing email - 

remarketing should feel like a natural part of your customer's buying journey.  
 

This look book celebrates some of the best examples in remarketing design from the 
world’s most inspiring brands, all of whom embrace the importance that design and 

messaging has in making their customers’ lives easier. 
 

Your remarkable remarketing journey starts here… 

#LoveWhatYouDo 





PANASONIC: ON-SITE REMARKETING 



PANASONIC: EMAIL REMARKETING 



DYSON: ON-SITE REMARKETING 



DYSON: EMAIL REMARKETING 



VILLEROY & BOCH: ON-SITE REMARKETING 



VILLEROY & BOCH: EMAIL REMARKETING 



LENOVO: ON-SITE REMARKETING 



LENOVO: EMAIL REMARKETING 



HP: ON-SITE REMARKETING 



HP: EMAIL REMARKETING 



MCAFEE: ON-SITE REMARKETING 



MCAFEE: EMAIL REMARKETING 



IKEA: EMAIL REMARKETING 



IKEA: 2ND CYCLE EMAIL 



SELFRIDGES & CO: EMAIL REMARKETING 



SELFRIDGES & CO: GENDER SEGMENTATION 



THE BODY SHOP: EMAIL REMARKETING 



THE BODY SHOP: 2ND CYCLE EMAIL 



HARVEY NICHOLS: EMAIL REMARKETING 



HARVEY NICHOLS: 2ND CYCLE EMAIL 



LAURA ASHLEY: EMAIL REMARKETING 



LAURA ASHLEY: 2ND CYCLE EMAIL 



CLARINS: EMAIL REMARKETING 



CLARINS: INTERNATIONAL EMAILS 



www.SaleCycle.com/LookBook 


